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Direct-to-Consumer Advertisement (DTCA) for prescription pharmaceutics is communication means by using various media channels such as TV,

radios, newspapers or internet to the general public for the purpose of branding and/or therapeutical promotion. US, New Zealand and Australia



already have DTCA laws and guidelines to regulate this kind of pharmaceutical promotional activities. It has generated lots of interests and hot
debates regarding its impact to the consumers, industries (both pharmaceutical industry and advertisement industry) and medical professionals from
all stakeholders (regulatory authorities, medical professionals, academics, consumers and industries). Our study focused on collecting and reviewing
the relevant DTCA laws and regulation guidelines from the above three mentioned countries. The analyzed results and its impact were subsequently
presented to all stakeholders with further study on the feasibility of implement DCTA in Taiwan. Our approach was first to collect the current
available laws and guidelines from US, NZ and Australia. We then studied DTCA impacts to the consumers, regulatory authorities, industries and
medical professionals through literature review. Panel discussion was held to disclose such findings and to collect the concerns from domestic
stakeholders. The final results reflected both foreign experiences and domestic viewpoints. To protect of the consumers’ health and to respect the
medical professional decisions, this study has accomplished the following objectives: (1). Collecting the regulatory DTCA laws and guidelines from
US, NZ and Australia. (2). Collecting and analyzing DTCA impacts to the consumers, regulatory authorities, industries and medical professionals.

(3). Communicating the analyzed results to the stakeholders. (4).Providing the above information to the domestic regulatory authority.



